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⚫ What are the perceptual factors of tourists during mountain 

tourism?

⚫ What are the trends in tourists' emotional perceptions during 

mountain tourism?
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Method
Step 1. Collecting textual data
Collecting textual data from travel notes and

comments on Chinese tourism websites.

Step 2. Text mining & Semantic network analysis

To investigate Chinese tourists' perception of the tourism 

image of Wugong Mountain.
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Results
Semantic Analysis DiagramWord frequency diagram



Results
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Conclusions

1. C o g n i t i v e  i m a g e : primarily influenced by tourists' perceptions of its

NATURAL landscapes and SPORTS tourism projects.

2. Emotional Image: Tourists' emotional attitudes towards the Wugong

Mountain Scenic Area are predominantly POSITIVE.

3. Overall Image Analysis: Tourists have a high level of recognition for the

"Cloud Grassland" image of the scenic area, but there is a certain gap in the

promotion of the "Outdoor Paradise" image.
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