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Research Questions

® What are the perceptual factors of tourists during mountain

tourism?

® What are the trends in tourists' emotional perceptions during

mountain tourism?

Grand Teton Summit
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Step 1. Collecting textual data ™

Collecting textual data from travel notes and Cél‘-z
comments on Chinese tourism websites. ey e

Method

Step 2. Text mining & Semantic network analysis
To investigate Chinese tourists' perception of the tourism
Image of Wugong Mountain.
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Results

Word frequency diagram

Chinese University of Hong Kong

Semantic Analysis Diagram

NO. CHINESE ENGL | SH FREQUENCY|
1 HIN Mt Wugong 935

2 M= scenery 751

3 Wy T mountain top 734

4 =i cab | eway 632

5 B sunrise 460

6 &R Jinding 439

7 =8 view 437

8 iy up the hill 418

9 M tent 412

10 =8 |sea of clouds 335

1 T |down the hill 333

12 A meadow 311

13 NS hours 302 i<y
14 =X scenic spot 301 [ RERe
15 [ERES worthwhile 281

16 € hiking 262

17 x5 weather 247

18 Bl suggestion 233

19 S alpine 195

20 WA cable car 194

21 L Pingxiang 188
22 5 places 187
23 B% sunset 186
24 g experience 179

25 i evening 176
26 {H18—Z lworth a visit 155 .Y
27 H{E expendiency 150
28 B 18] time 142

29 it fun 131

30 Z= beautiful 129

31 Tk next time 124
32 g second 116
33 BR%E service 113
34 L hiking 100
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Results

Emotional segmentation statistics

Sentiment values,

Likert scale values,
sentence average sentiment
values, etc.

OIS (5,+00):  1923%  64.08%
P 1ELE [5,5]: 22%% 0.73%
SERIEZE (-0,5):  1056% 35.19%

Heh, FURiBESBgHERmT: POSitive emotion
—hg: (5,15]: 782%&  26.06%  low

E: (15,25]: 518%% 17.26%  medium e
=E: (25,+00): 623%% 20.76% high
Heh, ERBESBRIGHERMT: Negative emotion

—pg: [-15,5): 264%%  8.80% low
hEF: [-25-15): 90%  3.00%  medium 9
=E: (-00,-25): 85% 2.83% high
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Conclusions

1. Cognitive image: primarily influenced by tourists' perceptions of its

ffs(j NATURAL landscapes and SPORTS tourism projects.
=
2. Emotional Image: Tourists' emotional attitudes towards the Wugong

Mountain Scenic Area are predominantly POSITIVE.

3. Overall Image Analysis: Tourists have a high level of recognition for the

"Cloud Grassland" image of the scenic area, but there is a certain gap in the

promotion of the "Outdoor Paradise" image.
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THANK YOU!

Presenter+#5: Hanqi Pu
email: pu20010428@163.com
Time: 2024/08/11
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