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A Key Message to Campus Leaders 

This report offers a unique and comprehensive view of your students' perceptions 
regarding your institution. 

In it, you'llleam how satisfied your students are and what's most important to 
them- a combination that pinpoints your institution's strengths and areas in need 
of improvement. 

Specifically, you'llleam the answers to questions such as: 

• which aspects of campus do your students care about most? 

• which aspects of your campus do students find most and least satisfying? 

• how can you best meet student expectations? 

• how do your students' responses compare with students' responses at 
institutions similar to your own? 

• how do your students' responses compare with the strengths and priorities 
for action identified by faculty, staff, and administrators? (This applies if 
your institution used both the Student Satisfaction Inventory and the 
Institutional Priorities Survey.) 

In essence, you have in your hands a blueprint for improving your institution's 
effectiveness. You can use this information to identify institutional strengths which 
should be highlighted in student recruitment; to accelerate your student retention 
initiatives; to advance your efforts in strategic planning, self-studies for accredita­
tion and total quality management; and to align your budget decisions with your 
students' priorities. You'll also find it is well worth your while to share the report's 
findings as encouragement and feedback to your faculty, staff and students. 

To get the most value from student satisfaction studies, we recommend that you 
compare your students' perceptions over time. Annual surveying allows you to 
provide systematic feedback to your internal and external constituents on the 
effectiveness of all campus programs and services. You will have the information 
needed to assess the effectiveness of your special initiatives and to determine 
priorities for current student populations. 

Now on to the report! 

Copyright 2002, USA Group Noel-Levitz, Inc. 



Contents 

I. Introduction 

About the Student Satisfaction Inventory ...................................... p. 1-1 

How to Interpret Your Results ....................................................... p. 1-7 

II. The Findings 

Demographic Summary ................................................................. p. 2-1 
A profile of the students who participated in this study 

Scale Summary Graphs ................................................................. p. 2-3 
A quick overview of the findings, clustered by 12 major scales 

Institutional Summary ................................................................... p. 2-6 
An item-by-item review of student responses 

Summary Items ............................................................................ p. 2-40 
Another look at student satisfaction 

Ill. Setting Priorities and Direction ....................................................... p. 3-1 

IV. Target Group Reports 

If requested, this section includes special Target Group Reports focusing on 
specific student populations. 

Copyright 2002, USA Group Noel-Levitz, Inc. 



Introduction 

Student Satisfaction 
Inventory™ 



About the Student Satisfaction InventoryTM 

The Student Satisfaction Inventory measures students' satisfaction with a wide 
range of college experiences. Principles of consumer theory serve as the basis for 
the inventory's construction. Therefore, students are viewed as consumers who 
have a choice about whether to invest in education and where to enroll. In addi­
tion, students are seen as individuals who have definite expectations about what 
they want from their campus experience. From this perspective, satisfaction with 
college occurs when an expectation is met or exceeded by an institution. 

Students rate each item in the inventory by the importance of the specific expecta­
tion as well as their satisfaction with how well that expectation is being met. A 
performance gap is then determined by the difference in the importance rating and 
the satisfaction rating. Items with large performance gaps indicate areas on cam­
pus where students perceive their expectations are not being met adequately. 

Because the Student Satisfaction Inventory results in three different scores for 
each item, a significant amount of information is generated for institutional 
decision makers. Importance score ratings reflect how strongly students feel about 
the expectation (the higher the score, the more important it is to a student, hence 
the stronger the expectation). Satisfaction ratings show how satisfied students are 
that your institution has met the expectation (the higher the score, the more 
satisfied the student). Performance gap scores (importance rating minus satisfac­
tion rating) show how well you are meeting the expectation overall. A large 
performance gap score for an item (e.g., 1.5) indicates that the institution is not 
meeting students' expectations, whereas a small or zero gap score (e.g., .50) 
indicates that an institution is meeting students' expectations, and a negative gap 
score (e.g. , -.25) indicates that an institution is exceeding students' expectations. 

In addition to the information provided by the three measurements for each item, 
inventory composite scales offer a "global" ·perspective of your students' re­
sponses. The scales provide a good overview of your institution's strengths and 
areas in need of improvement. 

Three versions of the inventory are available: the Community, Junior and Techni­
cal College version, the 4-Year College and University version, and the 2-year 
Career and Private School version. Each version captures the unique features of 
the type of institution for which it was developed. At the end of this report, you'll 
find the version of the instrument your campus used. 

Student responses are compared to corresponding national groups as follows: 
4-year private institutions are compared with other 4-year private institutions, 
4-year public institutions are compared with other 4-year public institutions, 
community, junior and technical colleges are compared with other community, 
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The Items 

The Scales 

junior and technical institutions, and 2-year career and private schools are com­
pared with other career and private schools. 

The Student Satisfaction Inventory collects student feedback on over 100 items. 
Included are: 

• 70 items of expectation for community, junior and technical colleges and 
career and private schools 
OR 
73 items of expectation for 4-year colleges and universities 

• 10 optional items which may be defined by the institution 
• 6 items that assess the institution's commitment to specific student 

populations 
• 9 items that assess pre-enrollment factors 
• 3 summary items that assess overall satisfaction with the institution 
• 13 demographic items that identify demographic characteristics of 

respondents 
• 2 optional items that further identify the demographic characteristics of 

respondents (you can have students record their major or program, plus 
one other demographic characteristic of your choosing). 

Community, Junior and Technical College Version and Career and Private School Version 

1-2 

For the community, junior and technical college and career and private school 
versions of the inventory, 70 items of expectation and 6 items that assess the 
institution's commitment to specific student populations are analyzed statistically 
and conceptually to provide the following 12 composite scales: 

Academic Advising and Counseling Effectiveness assesses the 
comprehensiveness of your academic advising program. Academic advisors and 
counselors are evaluated on the basis of their knowledge, competence and 
personal concern for student success, as well as on their approachability. 

Academic Services assesses services students utilize to achieve their academic 
goals. These services include the library, computer labs, tutoring and study areas. 

Admissions and Financial Aid Effectiveness assesses your institution's ability to 
enroll students in an effective manner. This scale covers issues such as 
competence and knowledge of admissions counselors, as well as the effectiveness 
and availability of financial aid programs. 
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Multi-Variable Target Group Reports 

This report allows you to compare one target group variable or a combination of target group 
variables with the combination of other target group variables within the same category. These 
options include, but are not limited to: 
• Ages 18-24 compared with age 25 and above 
• Caucasian/White compared with all other ethnicity/races 
• Residence hall students compared with students living off-campus 
• Freshman students compared with upper class students (Sophomore, Junior, Senior) 
• Undergraduates (Freshman-Senior) compared with Graduate/Professional students 
• One year or less class level compared with 2 or more years in attendance (2-year version 

only) 
• GP A combinations as requested 
• Students who indicated the institution was their first choice compared with students who 

indicated it was their second or third choice 
• Employed students compared with students who are not employed 
• Combinations of the education goals 
• Combinations of major codes 
• Combinations of the campus-defined items 
• Other combinations as requested 

The report format is similar to the standard campus report with two sets of data per report. 
Fee: $100 per report 

Availability of Data Disk via E-mail 

You may request that the SSI data disk be e-mailed to you instead of sent through the mail with 
your campus report. This option is at no extra charge and is available for reports with student 
records of less that 1000. The $95 fee for the data still applies. IMPORT ANT: Please note that 
the institution accepts the responsibilities for security risks associated with e-mail transmissions. 
You must be able to accept file attachments up to one mb in size. 

For more information on any of these reporting options, contact: 
Julie Bryant, Program Consultant 
Noel-Levitz 
Phone: 800-876-1117 
julie-bryant@noellevitz.com 

Noel-Leviti. 
a USA Group company 
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