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ABSTRACT

 The purpose of  this study is to investigate the literary and 

communicative trends that go a step beyond colonialism within 

Laramie, Wyoming. The desired result of  this study is to develop a 

greater understanding of  how the world has adapted mediated 

communication to match the needs of  society. There is a deep and 

rich history of  mediated communication within the city of  Laramie 

from the early development of  the railroad onward to present day. 



ABSTRACT

The developments and global standards reflected within Laramie, 

Wyoming reflect a vivid history of  the development of  mediated 

communication around the globe. This study will display the distinct 

intersections of  cultural influence that has developed the intersection of  

transnationalism through mediated communication. Starting at the first 

development of  western society in Laramie, Wyoming to the modern day 

developments in global mediated communication reflected through the 

lens of  Laramie, Wyoming. 



MY BACKGROUND

 This project is a representation of  my passion for the community of  Laramie and the 

University of  Wyoming. 

 I was born in Ivinson Memorial Hospital, Laramie, Wyoming on August 12, 1992.

 Many of  my first memories as well as photographs display a childhood Sven wearing 

University of  Wyoming gear with a cowboy hat and boots. 

 I will never forget the kindness and care my community has always displayed to the 

outside world.

 Laramie represents a sense of  belonging to a global world full of  detail, exquisite 

tastes, understanding morals, thoughtful representation and a worldly lens of  culture. 



MEDIATED COMMUNICATION

 The mediated communication that I wished to research includes the use if  

information bearing communication technology, this technology differs from face 

to face communication, as there is a mediation of  the information carried along a 

destined location. 

 Many people of  my generation often think of  social media or electronic 

applications when referring to the use of  mediated communication as many people 

today are not inclined to use the United States Postal service, as well as a hard copy 

of  information carried from one person to another. 
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